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DESIGN BRIEF

Overview

- The Boots and Hearts Music

Festival, Canada’s largest coun-

- try music event, aims to create a

design that truly re- sonates with
the country music community. The
design should incorporate rustic
textures, like wood grain, to give

a warm, authentic feel. By using
negative space wisely, the design
will highlight important details while
staying clean and approachable. It's
important to emphasize elements
like the hashtag #bootsbound,
using contrast to make them
stand out and encour-
age engagement.

Color Palette
Bittersweet
Peach and Soft
Yellow as the
event'’s colors.

Branding and Identity

The festival’'s branding should
maintain a consistent visual identi-
ty, with logos, colors, and imagery
that capture the spirit of country
music and the outdoor festival
experience. Messaging and tone
should be crafted to build a sense
of community and excitement.

Target Audience

The primary audience is young
country music fans who are deep-
ly passionate about the genre.
This demographic is highly active
on social media, making them
ideal for digital marketing efforts
and driving organic promotion by
sharing their festival experiences
online. The festival’s consistent
branding and strong sense of
community are it's key strengths.
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Icons

Purpose Of Icons

The icons are designed for the
Boots and Hearts Music Festi-
val are not just visual elements;
they are designed to communi-
cate the essence of the festival
experience in a simple & mean-
ingful way. These symbols all tie
entire design together, ensuring
that every element of the icons
feels intentionally designed to
resemble the Boots And Hearts
culture & community.

Brand Icons & Patterns
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Pattern

Purpose Of Patterns

The use of these flashy pat-
terns plays a very important
crucial role in supporting the
overall festival’s identity and
adding attractive visual inter-
est. Basicall by incorporat-
ing these patterns featuring
the stage and transportation
icons with the star elements
the design becomes much
more aligned with the B&H
event'stheme.
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ICONS & PATTERNS

Explanation Of Each Brand Icon:

The Stage Icon (01)

Featuring a cowboy hat and
microphone, is a reference to the
country culture and is used when
locating the performances and
information about the Line-ups.

The Camping Icon (02)

The Camping icon is designed
to make attendees lives easier.
It highlights where attendees
can set up camp and access
camping-related information.

The Cowboy Icon (03)

Tthe iconic image of a cowboy on
a horse, symbolizes the journey
(transportation) to the festival and
overall navigation. It's a metaphor
for the adventure of getting to the
event & navigating within it.

The Burger Icon (04)

Is all about satisfying cravings,
directing attendees to food
vendors. The straightforward
burger icon makes it easy to find
and enjoy food options available.

The Ticket Icon (05)

Simplifies the ticketing process
with an instantly recognizable
image. It's a clear and friendly way
to access ticket prices and make
purchases, keeping the focus on
enjoying the festival easily.
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SECURE YOUR
SPOT YODAY!
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GET FESTIVE!

Enjoy non-stop country music, dazzling
performances, and fun activities. Dance,
explore, and indulge in festival delights.
Make unforgettable memories and embrace
the vibrant festival spirit!

CRAFT,YOUR EXPERIENCE

SLEEP UNDER THE STARS!

Relax in your campsite under a sky full of
stars after enjoying country music-all day:
Embrace the natural beauty and'create
unforgettable moments:under the stars.”

RESERVE YOUR SPOT

E&%TEARTS HOME  EXPERIENCE . PLAN
AUGUST 8-11
@BURL'S.CREEK % ONTARIO

SECURE YOUR
SPOY YODAY!
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Imagery:
The use of vibrant images show-
casing the fun, social atmo-
sphere of the festival serves a
dual purpose. Not only do they
capture the essence of what
attendees can expect, but

Relax n your campsite under a sky full of
stars after enjoying country musicall day:

N Embrace the natural beauty andrcreate. f‘
unforgettable moments:under the stars.”
RESERVE YOUR SPOT ﬁ 2

showing potential ticket
buyers that this is an event
worth experiencing.

Hashtags:
To extend the
reach of the
festival, the site
incorporates multiple
hashtags aimed at boosting
social media engagement so the

WORK HARD, PLAY HARDER

Dive into the excitement of Boots and Hearts! Enjoy non-stop
country music, dazzling performances, and fun activities. Dance,
explore, and indulge in festival delights. Make uncuvgansbls

d embrace the vibrant

Ready for your unforgettable experience?
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WEBSITE DESIGN

they also act as social proof,

website drives more organic traffic.

Website Design Purpose:

The website design for the Boots
and Hearts Music Festival is care-
fully crafted with a singular goal

in mind: converting visitors into
ticket-holding attendees. Every
element on the site is strategically
placed to guide users toward that
crucial decision.

Landing Page Header

The site mirrors the call to action
from the poster, “Secure your spot
today!”, maintaining consistency
across all festival branding. This
phrase not reinforces the message
and establishes a seamless expe-
rience for users as they navigate
from one platform to another.

CTA’s

As soon as visitors land on the
website, they are greeted with the
“Get Tickets” button. These but-
tons appear repeatedly through-
out the site in strategic locations,
ensuring maximum conversion.

LL






